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The Second Annual New York Antique Jewelry & Watch Show 
Reports Record Attendance in 2008 

 
NEW YORK, Aug. 2008 – The second annual New York Antique Jewelry & 

Watch Show returned to the Metropolitan Pavilion in New York City from July 25–28, 

2008. The show reported a strong increase in attendance. 

The four-day event opened two days prior to the JA New York Summer Show 

and featured more than 150 of the finest antique jewelry and watch dealers in America, 

Europe, Asia and the Americas. One dealer even featured a diamond encrusted watch 

previously owned by Sean John Combs (a.k.a Puff Daddy/Diddy/P. Diddy/Puffy).  

“We are very pleased with the increased attendance during the second year of 

the show,” said Andrea Canady, fair director for dmg world media group’s New York 

Antique Jewelry & Watch Show.  “We’re continuing to enhance and make improvements 

to ensure that next year’s show has an even stronger selection and positive show 

environment.” 

Here is what two of the show exhibitors had to say:  

“Our sales were up substantially and we’re thrilled to do a show in New York,” 

said Kurt Rothner, owner of Excalibur in Beverly Hills.  “We look forward to participating 

in next year’s show.” 

“We have a lot of success at the New York Antique Jewelry & Watch Show and 

have made some new clients over the past two years,” said Hartley Brown, owner of 

Hartley Brown LLC, in New York City.  “The show draws some great clientele and the 

staff always provides the best treatment and service.” 

 

The 2009 New York Antique Jewelry & Watch Show is set for July 24-27, 2009. 

The next show on the U.S. calendar for dmg is the Miami Beach Antique Jewelry & 

Watch Show set for Oct. 24-26, 2008, at the Miami Beach Convention Center in Miami 



Beach, Fla.  For show information, please call (239) 732-6642 or visit 

www.dmgantiqueshows.com. 

 

About dmg world media 
 

The New York Antique Jewelry & Watch Show is just one of more than 300 trade 

exhibitions, consumer shows and fairs that dmg world media produces every year in the 

United States, the United Kingdom and France. The company also publishes more than 

45 magazines, newspapers, directories and market reports.  dmg world media is a 

wholly-owned subsidiary of the Daily Mail and General Trust plc (DMGT), one of the 

largest media companies in the United Kingdom. For more information, visit 

www.dmgantiqueshows.com. 


