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dmg world media to Host 15th Miami Beach Antique Jewelry & Watch 

Show Oct. 26-28, 2007 
 

Miami, Aug. 27, 2007 – dmg world media will host the 15th Miami Beach Antique 

Jewelry & Watch Show on Oct. 26-28, 2007, at the Miami Beach Convention Center in Miami 

Beach.  

The three-day show will bring together more than 150 dealers from France, Italy, China, 

Canada, the United Kingdom, the U.S., and South and Central America as well and visitors from 

around the globe. Show visitors will get a once-in-a-lifetime, up-close look at a spectacular 

variety of antique jewelry as they walk the show’s floors and stop by exhibitor’s booths.  The 

exhibitors, who are some of the best-known pioneers in the jewelry industry, will have on display 

various intriguing items including rare antique pieces, vintage pieces, gemstones, and antique 

watches from famous names including Cartier, Rolex, Tiffany’s, Harry Winston, Patek Philippe 

and Van Cleef & Arpels.   

Show hours are from 11 a.m. to 7 p.m. Friday, Oct. 26, through Saturday, Oct. 27, and 

11 a.m. to 6 p.m. on Sunday, Oct. 28.  A one-time admission of $15 is valid for all three days of 

the show.  

“Since Miami is a main port of entry to the U.S. and an international destination, visitors 

to the show come from all over the world each year from the Caribbean, Latin America and 

Europe to view and purchase some of the rarest pieces of antique jewelry and watches not 

available on the general market,” said Andrea Canady, show manager for dmg media group’s 

Miami Beach Jewelry & Watch Show.  ”The show has been around for 15 years, and each year 

it gets bigger and better.  We’re pleased with the type and quality of exhibitors we have, and 

we’re looking forward to a great show this year.” 
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Cathy Boyack, owner of Catherine Mancuso Boyack Inc., a jewelry wholesaler, said, 

“We’ve found the Miami Beach Antique Jewelry & Watch Show to be a good venue for us to 

showcase our antique pieces. We’ve been exhibiting since the inception of the show, and it 

draws the caliber of consumers we are looking for.” 

“Exhibiting at the show gives us a great opportunity to meet with consumers from all over 

the world,” said Joan Stern, vice president of Design by Irene.  “We get a chance to bring a 

variety of our items to meet the needs of every customer, whether it is traditional pieces or 

contemporary pieces.” 

For show information, call (239) 732-6642 or visit www.dmgantiqueshows.com. 

 
About dmg world media 
 

The Miami Beach Antique Jewelry & Watch Show is just one of more than 300 trade 

exhibitions, consumer shows and fairs that dmg world media produces every year in the United 

States, the United Kingdom and France. The company also publishes more than 45 magazines, 

newspapers, directories and market reports.  dmg world media is a wholly-owned subsidiary of 

the Daily Mail and General Trust plc (DMGT), one of the largest media companies in the United 

Kingdom. For more information, visit www.dmgantiqueshows.com.   

 

 


